
he lighting industry worldwide has been
following a double trend concerning the
process of concentration and the rate of

birth/death of the companies operating in the
business. 
On the one hand, there is a tendency towards
a progressive concentration of the production.
On the other hand, extremely favourable eco-
nomic conditions have led to the birth of a
growing number of new start-ups. 
A comparative analysis of these five CSIL
reports released every year since 2011 (“The
European Market for Lighting Fixtures, Part I”,
“The Lighting Fixtures Market in the United
States” and “The Lighting Fixtures Market in
China”, as well as “LEDs and the Worldwide
Market for Lighting Fixtures” and “World
Trade of Lighting Fixtures”) allows to shed
some light on this trend.

EUROPE, UNITED STATES AND CHINA
In Europe and in the United States, there is a
common trend towards a concentration of the
domestic production (differently from the light-
ing fixtures manufactured overseas), while, in
the same area, concentration in sales seems
to have progressively declined. 
According to CSIL estimates, over the last five
years in Europe the share of the top-50 man-
ufacturers of lighting fixtures has been
increasing from around 60% to 75%, while the
share of the top-50 sellers reduced from 60%
to 53%. 
In the United States, a similar trend was reg-
istered on the production side (from 75% to
85% for the top-50 companies operating in
the local market), while the share of the top
sellers remained more or less stable (slightly
higher than 50%). Overall, this trend has been
mainly driven by merger and acquisition
strategies, as it was, for example, for Philips
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T and Indal in Europe or Acuity Brands and
Juno Lighting in the United States.
In China a different evolution can be
observed: as the internal market of lighting fix-
tures consolidates (the top-50 companies
passed from nearly 20% in 2010 to over 30%
of the total production in 2015 the share hold
by the biggest companies has been progres-
sively declining (from around 21% to 17% in
the last five years).

DRIVERS: GROWTH, INNOVATION, 
AND INTERNATIONAL TRADE
A market growing at an annual average rate
of 7% is a natural catalyst for investments and
new players. This process is further enhanced
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by the continuous technological advances
taking place in the industry (over the last five
years, LED technology has grown with annu-
al rates exceeding 40%). On the other hand,
the production base has become farer and
farer from its sales markets: in the last five
years the international trade has increased at
an average annual rate of 15%, much higher
than the rate of demand (still, significant by
its-own). As a result, the top-50 manufactur-
ing companies operating in China cannot
keep the pace with such a growing interna-
tional demand. At the same time, a plenty of
start-ups in Europe and in the United States
are facilitated by the increasing import of high-
quality lighting components. 
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